














We believe that having time—to think and reflect, to craft a response, or to make sure you understand
someone else’s argument—is of fundamental importance to your studies and will help move you beyond

memorization to mastery.

All voices heard equally

Your identity as an MBA student at Athabasca is based on how
you think. What matters is the strength of your arguments, how you
connect academic theories and concepts to your organizational
issues, and, most importantly, that you effectively share ideas and
thoughts with your peers.

A chance to think things through

Your first answer isn’t always your best answer. That is one of the
challenges with a traditional MBA classroom model and the inherent
competition between students to answer questions and participate.

At AU, interaction and peer learning are not constrained by time or location.

Making personal connections

The AU online MBA for executives allows you to expand your
networks outside of your geographical area. You will develop
relationships with students from across time zones, provinces and
countries and in different industries and levels of management. The
Faculty of Business brings together students and alumni in major
centres across Canada and the US for networking events.
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Tailoring your program to your own career needs

Whether you are looking to increase your expertise in a particular field or branch out into new disciplines,
the AU MBA can help you customize your experience to fit your unique learning objectives.

1. Use your own work scenarios as case studies

Within almost all core courses, weekly discussions and individual
assignments are focused on connecting your learning directly

to your company and your industry. Our goal is to move you
beyond imagining what you “might” do within a scenario and
instead help you connect your learning to what is happening in
the real world and in your workplace. You will come away from
each course with tangible and usable knowledge and abilities.
You'll also have a series of deliverables you can take back to
your organization.

2. Create your own electives concentration or
explore a variety of topics

Electives are available on a wide variety of subject areas and
are delivered in online as well as in blended online/in-residence
formats held across Canada and internationally. You can choose
to concentrate on one topic area or mix things up and take
courses on completely different subjects. Should you choose

to concentrate on one topic, the following areas have multiple
courses available:

> Project Management > Operations Management

> Entrepreneurship > Strategy
2> Human Resources 2> Marketing
> IT Management > Finance & Governance

> Leadership > International Business

In-residence electives:

All students must complete at least one in-residence elective which
combines online work with an intensive week of face-to-face
instruction. These courses cover a variety of business topics and
include online course work, readings, group assignments, anchored
by the week in-residence and concluded with a major individual
assignment. These electives are offered throughout the year in
major centers across Canada.

International electives:

International electives include five to seven intensive days
working in another country. Students get an insider’s view of
some of that nation’s top companies.

International electives are scheduled in different economic trade
zones over a three-year rotation. Some students take three
electives in international in-residence format so they can study
business in three different countries over the course of their
program. International electives also satisfy the program’s
in-residence requirement.

3. Take on a problem or opportunity with a

mentor’s guidance

Applied project:

The applied project is a major academic research paper involving
a review of literature and systematic application of concepts,
models, and theories to a specific business problem or solution.

Once students submit their proposal for an applied project, they
are assigned an academic supervisor with significant academic
and industry experience in their chosen management area.

This gives students the ability to dive deeply into a challenge or
opportunity in their workplace. Many students develop business
plans in their applied project and launch new ventures as a result.
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Faculty of Business Graduate Management Programs:

> Master of Business Administration for Executives (MBA)

> Doctorate in Business Administration (DBA)

> Post Baccalaureate Diploma in Management (PBDM)

> Post Baccalaureate Diploma in Leadership and Management (PBDLM)

> Leadership and Management Development (LMD)

Athabasca University
Faculty of Business
201, 13220 St. Albert Trail
Edmonton, AB T5L 4W1

1-800-561-4650 (toll-free in North America)
business-support@athabascau.ca
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